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S o c i a l  M e d i a • Facebook

• Twitter

• Flickr

2 n d  Ed i t i o n  S u i c i d e
P re ve n t i o n  &  I n te r ve n t i o n  A p p

O p e n
d i s c u s s i o n

• Tips

• Strategies

• Website/technologies

OVERVIEW



About Durham
Mental  Health
Services  

• Operating since 1987

• Accredited with Exemplary Standing 

by Accreditation Canada (2012, 

2016)

• Over 20 program sites in Durham 

Region and Scarborough

• Over 200 staff



Programs and Services

• Crisis Response (including C.A.L.L. – Crisis 

Access Linkage Line)

• Community Support (case management)
• Forensic Transitional

• Dual Diagnosis

• Seniors

• Hospital-to-Home partnership

• Residential Services

• Consumer-Survivor Initiatives

• Mental Health Court Support

• Family Support



SOCIAL MEDIA

FA C E B O O K T W I T T E R F L I C K R







DMHS Communicat ions 
Strategy

• Monthly newsletter (“DMHS 

Connections”)

• Monthly press releases

• Regular agency stories (including client 

stories)
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• Converting text to audio or video

• More guidance with activities such as 

• Developing safety plan

• Mood charting or 

• Coming up with strategies to address life problems 

• Many more immediate links to DMHS services (such as Family 

Support, Community Support, WRAP – Wellness Recovery 

Action Plan – workshop, Day Program and more)



• What sites aside from these three do you use?

• What are your strategies/tips for boosting page views and 

number of followers?

• What apps do you share with clients?


